Cl eV el 1N d St ate Requirements for the major in
= (U niver sity INTERNATIONAL BUSINESS

Nance College of Business Administration

First Semester Credits Second Semester Credits
ENG 101 English I 4 a ENG 102 English IT 3) a
MTH 151 Math Concepts €)) a MTH 154 Math Concepts ) a
MTH 152 Math Concepts 2 a MTH 155 Math Concepts 2 a
MTH 153 Math Concepts €)) a MTH 156 Math Concepts ) a
IST 203 Software Tools (3) a Natural Science (with lab) (5) o
Modern Language Elective (Intro)t 4 a Modern Language Elective (Intro)t 4 a
BUS 101 Introduction to University Life ) a

Third Semester Credits Fourth Semester Credits
ECN 201 Principles of Macroeconomics 3) a ECN 202 Principles of Microeconomics ©) a
OMS 201 Business Statistics I 3 d OMS 202 Business Statistics 11 3 a
ACT 221 Introductory Accounting I 3) a ACT 222 Introductory Accounting 11 3) a
GAD 250 Business Communications (W) 3) a Human Diversity 3) o
Modern Language Elective (Intermediate)t 4 a Modern Language Elective (Intermediate)t 4 a
Fifth Semester Credits Sixth Semester Credits
MKT 301 Introduction to Marketing # 3) m) INB 301/MKT 321 International Business + “) a
ECN 302 Intermediate Microeconomics # 3) a IST 305 Info Tech for Competitive Advantage # 3) a
MLR 321 Otganizational Behavior # ©) a OMS 311 Intro to Production Management # 3 a
FIN 351 Intro to Financial Management # 4 a MKT 351 Business, Society, & Government # (W)  (3) a
African-American Experience 3) a Arts & Humanities 3) a
Seventh Semester Credits Eighth Semester Credits
BLW 411 Business Law & Ethics # (W) 3) a MLR 465 Mgmt Strategy & Policy # (W) 3) a
International Business Core Elective I 34 O International Business Core Elective 11 34 O
Political and Cultural Elective (IB Major) 4 a Experiential Elective G4 0O
Natural Science 3) a Social Science 3) o
Arts & Humanities and Western Culture ©) a Arts & Humanities and Non-Western Culture ©) a

+ INB 301/MKT 321 should be completed before the two International Business Core Electives and Experiential Requirement..
# Counts as an Upper Division B.B.A. Core Requirement.
(W) Counts as a Writing-Across-the-Curriculum course for university requirements.

T This suggested program of study assumes that the student has very little to no training in the language being used to fulfill the proficiency requirement. Those able to start
instruction at a higher level of proficiency will need one or more additional elective courses in order to reach the 128 credits required to graduate with a BBA. International
Business majors are strongly advised to obtain these credits through further language instruction.

Taking coursework in each of the following three categories (as indicated below), students must earn a total of at least 12 credit hours:

International Business Core Electives (must select two courses)

ACT 460 International Acct (3) INB 493 Special Topics (3-4)* MLR 487 International Mgmt (3)
ECN 482 International Economics (4) IST 461 E-Business (3) OMS 425 Int’l Operations Mgmt (3)
FIN 365/465 International Finance (4) MKT 461 Global Mktg (4) INB 496 Independent Study (2-4)*

* INB 493 sections are not offered every term and topics may vary; the number of credit hours for a given INB 493 section is set by the Department.
Enrollment in INB 496 requires permission of Department Chair, based on submission of proposal; contact Department for an application packet.

Political and Cultural Elective (must select one course)

HIS 200 Intro to Geogtraphy (4) PSC 325 Western Euro Politics (4) PSC 335 East Asian Politics (4)
HIS 320 US Foreign Policy Since 1900 (4) PSC 328 Int’]l Political Econ (4) PSC 338 Central & Eastern Europe (4)
PSC 231 International Politics (4) PSC 331 US Foreign Policy (4) SOC 210 Soc of Third World (3)
PSC 324 Russia & the Successor States (4) PSC 333 Latin Amer Politics (4) SOC 389 Soc of Non-West Societies (4)
Experiential Requirement (must select one course)
INB 490 International Business Internship (3-4) INB 492 International Business Study Abroad (3-4)
INB 491 International Study Tour (3) MKT 440 Marketing Field Experience Abroad (4)
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