APPLIED COMMUNICATION THEORY AND METHODOLOGY

GRADUATE PROGRAM ASSESSMENT

November 14, 2003



SUMMARY AND OVERVEW



Departmental/Unit Self Assessment and Action Plan

Department or Unit Name: Communication

Individual Completing Form:

Program Name: App. Communication Theory
and Methodology

Dhate:

NCA Level 2 Assessment
Criteria

| Meets Level 2

Criteria? Yor N

Action Steps to Get to Level 2

Timetable for Action
Steps
{see base NCA time chart) |

1. Goals

d. Feedback given to
chair and faculty.

Passing all course and Spring 2003
® The Program has specific selected exit options.
student learning or student YES
service goals. These goals
reflect the discipline or service
area’s professional standards.
2. Outcomes Students complete one Spring 2003
¢ Outcomes that arc of four exit options.
directly measurable are defined YES
for each goal.
3. Research Completed Survey must be Spring 2003
® Research is administered;
systematically conducted to YES Portfolio procedures must be
eva!ua’.re success or f‘a[lr:lrc in developed; Student goal
achieving student learning or statements must be analyzed.
service outcomes.
Students” performance are N
4. Findings reviewed by course faculty, | Spring 2003
e  Research results are YES then by Assessment
analyzed and interpreted; Committee.
_findings are determined. _
a. Student performance
5. Review Process is evaluated by Fall 2004
* Tindings are discussed Assessment
and reviewed by appropriate YES Committee,
groups and individuals; b. Student focus groups
remnln‘lendmions are made completed.
for action. ¢. Student exit survey
completed.




NCA Level 2 Assessment Meets Level 2 Action Steps to Get to Level 2 Timetable for Action
Criteria Criteria? Y or N Steps .
(see base NCA time chart) |

6. Actions Based upon chair and faculty Fall 2003
s Recommendations are PENDING feedback, course and exit option .
acted upon. recommendations are |

incorporated into program. |

7. Improvement Spring 2004
o Actions result in PENDING Make necessary changes.
documented improvements in
student learning

| services.




Master’s of Applied Communication Theory & Methodulngy program,
Department of Communication.

L. Description of Program,
Master’s of Applied Communication Theory & Methodology

The Master’s of Applied Communication Theory and Methodology provides
advanced instruction in the essential knowledge of the discipline and the major
quantitative and qualitative skills used by communication scholars and practitioners in
public and private contexts. The program is designed to provide knowledge and skills for
students pursuing different paths—applying communication research strategies to career-
related problems, and pursuing doctoral studies in communication.

A Master’s degree student must complete 32 or 38 credit hours, depending on the
choice of exit options. All students are required to take Com. 501, Seminar in
Communication, and Com, 512, Communication Research Methods, both core courses,
as well as eight credits of communication theory, an additional four credits of research
methods, four credits in a cognate course and electives. Upon satisfactory completion of
the coursework, the student is allowed to select an exit option appropriate to one’s career
goals: writing a thesis or applied project, taking additional coursework and successfully
passing a comprehensive examination, or successfully completing the collaborative
research project. Additional requirements are attached to specific exit options,

IL. Department Goals and Objectives:
The goals and objectives of the master’s program are:

1. To impart to students the ability to identify communication problems and apply
appropriate conceptual frameworks for investigation and problem solving.

2. To impart to students the theories and conceptual frameworks of communication
based on the academic literature produced by the discipline.

3. To impart to students the basic procedures for conducting basic and applied
communication research.

4. To develop student abilities to conduct and report professional-quality
communication research.



III. Assessment Processes:

All students complete the program through an exit option that provides an
opportunity to assess not only individual student performance but also the program’s
success in achieving the goals and objectives stated above. The purpose of the exit
option is to provide students with an opportunity to demonstrate their capabilities and
integrate what they have learned. '

Each year, the Graduate Committee in the Department of Communication will
examine a sample of the exit options—theses, projects, final papers in the collaborative
research class, and the comprehensive exams—and apply the faculty-defined rubric in
assessing how well goals and objectives have been met. Results of that assessment will
be submitted to the full Curriculum Assessment Committee for its recommendations.
The faculty in the department will review results of the assessment and recommendations
once a year at a regularly-scheduled faculty meeting. In addition, an assessment
log/check list shall be maintained by the Graduate Secretary.

IV. Student Outcomes and Standards

Students who successfully complete this program will be able to demonstrate
‘competence in the following areas: a) Formulating Communication Problems; b)
Communication Theory; ¢) Methodoloegical Procedures; d) Conducting Basic/Applied
Research; ¢} Professionally Reporting Research Results.

Criteria:
‘A, Formulating Communication Problems
Identifying Communication Problems & Applying Conceptual Frameworks

Exemplary—Demonstrates in thesis/project/collaborative project that
communication processes are relevant to either: a) theoretical development, or b)
solving problem of a client in an interpersonal, organizational or mass
communication context.

Satisfactory-- Identifies communication processes as relevant to theoretical
development or client’s problem but inappropriately frames research questions for
project.

Unacceptable/Marginal—Fails to state relevant communication processes or
selects inappropriate processes relevant to the stated theoretical development or
client’s problem solving,



B. Communication Theory

Exemplary—Provides an accurate and correct explanation of identified
communication theories in mass, interpersonal or organizational and demonstrates
a comprehensive knowledge of the current academic research literature testing or
employing the theories.

Satisfactory-- Provides an accurate and correct explanation of the relevant
theories in mass, interpersonal or organizational communication identified but
demonstrates a knowledge of the current academic research literature testing or
employing the theories that is incomplete or exemplary rather than
comprehensive. ' .

Unacceptable/Marginal-—Shows a misunderstanding of the relevant theories in
mass, interpersonal or organizational communication identified and demonstrates
only a fragmentary knowledge of the ¢urrent academic literature testing or
employing the theories.

C. Methodological Procedures
Understanding Social Science Methodologies:

Exemplary—Shows a comprehensive understanding of relevant social science
methodologies (used in projects or examined on comprehensive exams, e.g.,
surveys, experiments, content analyses, unobtrusive methods, participant
observation, panel studies, qualitative methods), when and how they are
applied to test research questions and hypotheses.

Satisfactory—=Shows an accurate but fragmentary or incomplete
understanding of relevant social science methodologies, when and how they
are applied to test research questions and hypotheses.

Unaceeptable/Marginal—Shows lack of understanding of relevant social
science methodologies, when and how they are applied to test research
questions and hypotheses.

Understanding Statistical Analysis Procedures:

Exemplary—Shows an ability to conduct analyses using such multivariate
statisticsas _____and provide appropriate interpretations of results.

Satisfactory—~Shows an ability to conduct analyses using limited multivariate
statistics and provide accurate but incomplete interpretations of results.



.
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Unacceptable/Marginal—Shows misuse of multivariate statistics in analyses
and provides inaccurate interpretations of results.

D, Conducting Basic/Applied Research

Exemplary—Develops design for research project that follows steps for social
science research, appropriately integrating conceptualization, a review of the
literature, operationalization of concepts, data collection, analysis and conclusions
appropriate to the project. Successfully carries out all steps of the project from
introduction to ¢onclusions.

Satisfactory— Develops appropriate design for research project that follows steps
for social science research but fails to sufficiently develop one or more steps in
design or execution.

Unacceptable/Marginal—Design for research project shows serious
misunderstanding of research process and several steps are flawed in design or
execution. '

E. Professionally Reporting Research Results

Exemplary—Provides an accurate, readable and complete report of a research
project following appropriate social science steps, following APA siyle as
stipulated by Department guidelines.

Satisfactory—Provides an accurate report but with some steps described
incompletely and errors in style.

Unacceptable/Marginal—Provides a repcﬁ of a research project that fails to
follow traditional social science practices, fails to follow APA style and is
difficult to read.

V. Feedback to Students;

Each year, all graduate students who have successfully completed the coursework
and are eligible for selecting an exit option shall be invited to a focus group meeting with
selected faculty members present. A recorder shall take notes of student reactions to
preserve confidentiality and compile them into a report to be forwarded to the Graduate
Committee of the Department of Communication. A summary of these comments shall
be added to the committee’s report being prepared for the Curriculum Committee and
Graduate Faculty in the Department of Communication.



EXIT OPTION ASSESSMENT:

THESES, PROJECTS AND COLLABORATIVE COURSE



Assessment of the Master’s Program in Communication
Spring Semester, 2003

Criterion A. Formulating communication problems and applying conceptual
frameworks.

This assessment is based on an examination of three theses, one project, nine individuals
papers done for Collaboration — Com. 589. Individual assessments are summarized
below. Overall performance of students completing the master’s program is “exemplary”
in their demonstration of achieving the specific goal, “achieve the ability to identify
communication problems and apply appropriate conceptual frameworks for investigation
and problem solving”.

The Lange thesis formulates a public relations issue concerning credibility of web pages
of corporate and anti-corporate. This thesis is an excellent example of applying a
theoretical framework such as Elaboration Likelihood Model to a specific communication
channel, web pages. His conclusions suggest that anti-corporate web pages are viewed as
significantly more credible than corporate web pages. These findings provide important
public relation information for groups considering web pages as a primary source of
communication.

Clausen study is an excellent example of how one can formulate a “real issue”™ and apply
specific communication concepts to evaluate its effects. Clausen used content analysis to
examine the local newspaper coverage (over a seven-year period) of an actual event that
required funding from the community. His thesis is an excellent application of
communication framework to analyze a specific problem. He concludes that the
newspaper coverage offered little criticism but rather an overwhelming positive view and
thus questions the objectivity of a one-newspaper town to adequately address major

news stories.

Kenney's thesis on conflict in children’s cartoon is an excellent example of applying
interpersonal theories and concepts to conflicts portrayed in animated televised programs
for children. She investigate the models used in cartoon to that of the research

literature. Her finding indicate that our children are exposed to few available conflict
styles for resolving disputes. She concludes with constructive recommendations for the
cartoon industry. Kenney’s study is a fine illustration of applying interpersonal
conceptual frameworks to a mass media problem.

Gore’s thesis is an application of persuasion theory to a health communication problem.
He examine the use of persuasive messages in crating attitudes about meningitis and

the vaccination against the disease. The finding support the importance of constructing
persuasive messages to effectively promote public health issues. This thesis is exemplary
in its application of persuasive theory to a specific problem in public health. He was given
the Master Thesis Award of the Mid-western Association of Graduate Thesis.



Stitt’s project is an evaluation of a of a marital enrichment program. Specifically this
project’s goal was to determine the program’s effectiveness in incorporating key
communication skills known to promote marital satisfaction. Her in-depth look at a
program’s curriculum resulted in the development of an evaluation instrument that the
program now uses to measure its effectiveness, This is an excellent example of the urban
university enriching the community in which is resides.

The Collaborative Research Team designed a study that applied several theoretical and
conceptual frameworks to an organizational communication problem. This class’s report
is exemplary. Its design, analysis, and conclusion are well constructed. They worked
closely with a local manufacturing company and provided valuable insight into their
internal communication issues. The strength of this study is its application of
interpersonal communication theories such as Communication Competency Theory and
Uncertainty Reduction Theory, and the application of mass communication theories, such
as Uses and Gratification Theory. In addition, the well planned and executed
methodologies lends to a meaningful and applicable report for the manufacturer. The
work done in this document is commendable.



Assessment of the Master’s Program in Communication
Spring Semester, 2003

Criterion B. Communication Theory

This assessment is based on an examination of three theses, one project, nine individnal papers done for Com.
589, and the final report prepared by the Collaborative Research Team in Com. 589. Individual assessments are
provided below, but the overall performance of students completing the master’s program is “exemplary” in their
demonstration of competence in communication theory: “Provides an accurate and correct explanation of
identified commumication theories in mass, interpersonal or organizational and demonstrates a comprehensive
knowledge of the current academic research literature testing or employing the theories.

The Lange thesis focuses on whether corporate or anti-corporate web pages are perceived as more credible and
the elements of web pages used in making credibility judgments. His thesis provides an excellent review of
several literatures, including credibility, image management, and cognitive theories of persuasion—in particular
the Elaboration Likelihood Model. That review includes complications and criticisms of the ELM model and a
discussion of how it has been applied in web studies. The 32-page literature review is an excellent example of
how our graduates should demonstrate knowledge of the current research literature testing theories.

The Clausen thesis utilizes framing theory to exam newspaper coverage of a local issue. In addition, the stodent
incorporates the notions of “hegemony™ and “a consensus view.” The thesis treats framing as the process by
which media construct news stories as a resuli of reliance on some sources, ignoring others, and using graphic
techniques that affect perceived importance. The literatures on framing as a process and as a theory are carefully
outlined, followed by a discussion of how media operate in the framing process. The thesis does a nice job of
integrating the literatures from different theories (at different levels) so that pertinent hypotheses can be raised
and subsequently tested with a content analysis.

The Gore thesis focuses on health risk messages, examining the literatures on fear appeals, public service
announcements and public health campaigns. The thesis pays particular attention to two communication models,
the Extended Paralle]l Process Model and the Stages of Change Model. The literature on appeals is particularly
well done, and it is followed by an equally instructive discussion of several models that deal with audience
reactions, message processing, information-cognitive processing. Then a separate elucidation of theories
applicable to health campaigns is presented, beginning with the venerable health belief model and continuing
with social leaming theory, the Elaboration Likelihood Model, and others. In addition to the key historical
research pieces, more recent literatures are covered in this 64-page chapter. The thesis demonstrates a thorough
knowledge of the current academic research literature in the pertinent areas.

The Stitt project focuses on communication between partners and the effectiveness of couples counseling.
Social exchange theory serves as the framework for the project. The literature review examines not only the
basic theory but also equity theory, an interdependence perspective, and the investment model. In addition, the
project reviews the literature on relationship programs, including conflict management training, and the
communication literature on decision making and problem solving, maintenance behaviors, self disclosure,
listening, and general communication behaviors. The student demonstrates a clear command of the current

~ academic research literatures relevant to this project.

The Report prepared by the Collaborative Research Team examined the context and climate for information
sharing in a unit of a major manufacturing company. In addition to the report, the students produced a set of
papers that examined a variety of pertinent theories and literatures in such areas as communication competence,
uncertainty reduction, communication in teams, teamwork and collsboration, socialization in the workplace,
virteal teams and computer-mediated communication processes, uses and gratifications of communication
channels in an organizational setting, diffusion of innovations, environmental uncertainty, network analysis,
organizational identification, and organizational culture. Although the project has an applied focus and a “real-
world” client, the project is informed by theory and an extensive review of literatures.
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Assessment of the Master’s Program in Communication
Spring Semester, 2003

Criterion C. Methodological Procedures

Owerall, the exist options employed during Fall 2002- Spring 2003 demonstrate the students
have learned at least one research method. The final versions of their exit options demonstrate
that they have been able to write a comprehensible method section that details the study they
conducted. While the level of detail varies, in general the method sections are

EXEMPLARY.

The Lange thesis was an experiment investigating the role of the form of web pages has upon
the andience perceptions of credibility. The student provided the necessary details about the
procedures, stimulus, and the variables in a seven page method section. The student displayed
his knowledge of scale construction and explains the procedures he used to develop each
scalefindex in detail (including factor analysis). The study demonstrates that the student has
obtained an above average understanding of the experimental method.

The Clausen thesis focused on how newspaper frames local issues through the use of content
analysis. The study covers all the related new stories from 1993-2000. The student is well able
to present the variables to be included in the coding instrument in the six page method section.
The student presents a clear understanding of inter-coder reliability and has included a table
with each of the reliability values. The five hypotheses question were tested using the
appropriate test -- chi-square . The one research question was tested using an independent #-
test. The student demonstrates a clear understanding of the content analysis methodology.

The Gore thesis focuses on college student responses to a Meningitis Health Campaign.. The
thesis employed a between and within 2 x 2 experimental design with 145 participants. The
study includes a pilot test, a manipulation check, a pre-test, and a post-test. In the 12-page
method section, the study is presented in great detail, including both the independent and
dependent variables. The three hypotheses and three research questions are tested using
repeated measures profile analysis and independent f-tests. The student demonstrates a clear



understanding of experimental methodology as well as the relationship between the
independent and dependent variables.

The_Stitt project employed a quantitative survey to investigate the effectiveness of couples
counseling in teaching communication skills. Using a direct mail survey the study adapting
several previously valided scale measuring various communication skills that are necessary
for a successful relationship. The 7 page methods section provides detailed information about
the survey questions; however, the scale reliabilities were presented in the result section. The
study does not present the reader with research questions or hypotheses. Overall, the method
seems to fit the description of the study.

The Collaborative Research Team examined various organization communication related
topics by designing a web-based survey. Each of the students demonsirated their
understanding of scale construction, as demonstrated by the detailed method section. Each
student also was required to test one or more hypotheses for the group project. The students

mainly employed Multiple regression and present the results clearly. The students were also
able to interpret their results, with some students proposing models of the relationship
between variables, Overall, the students who participated in this project have demonstrated a
comprehensive understanding of survey methodology and the correlation relationship that

exist between variables.

Theses
Chris Clausen, “A Content Analysis of Framing by the Local Press.”
Thomas D. Gore, “The Theoretical Design and Evaluation of a Health Risk Message.”

Ryan L. Lange, “Understanding the Source Credibility of Web Pages Utilizing the Contrast
between Two Web Pages: A Public Relations Study.”

Project

Christine Stitt, “Measuring Effectiveness of Couples Counseling Teaching Communication
Skills.”



Individual Papers submitted in partial fulfillment of the requirements for the
Collaborative Project, Com. 589.

“Communication Competence as an Organizational Construct,” by Marie E. Bondea.
“The Effective Virtual Team: An Investigation of the Relationship between Current
Communication Patterns and Employee Interest in Virtual Team Participation,” by
Holly Gast.

“Flipping the Roles: Workplace Socialization Is Not Just for the Young Anymore,” by

“Assessing Potential Participation on Virtual Teams and Virtual Memory Bank Use
based on Current Online Resource Use,” by Jack A. Hamilton.

“Innovation and Environmental Uncertainty: An Analysis of Attitudes towards
Collaboration and Perceived Knowledge of Market Trends,” by Darren J. Mieskoski.
“Uses of Communication Channels for Instrumental Purposes in a Profit-Making
Organization,” by Jeff Morganti.

“A Case for a Socializing Storyteller.” by Heather Campbell Reich.

“The Relationship between Attitudes toward Collaboration and Organizational

Identification,” by Tiffanie M. Riggs.

“The Commitment Culture: An Analysis of the Relationship between Organizational
Culiure and Commitment in a Fortune 500 Company,” by Tim Walsh.



