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	Goal 1:  Students will be able to demonstrate knowledge and integrative application of core business concepts to managerial decision making.

	Outcomes
	Research Methods
	Findings
	Review
	Actions

	Direct Assessment: Students must score a minimum of 60% in the tests of knowledge of core business courses in the MBA program.
	Custom-designed tests, covering core subjects, were administered in the capstone business strategy course in Spring 2003, Sp/Su 2004, and Fall 2004.
	Fall 04 overall mean score: 53% (vs. 58% in Spr/Su 04).  Scores were lowest for finance, human resources, and management of innovation & technology; highest for accounting, international business, and marketing.
	Decline in average scores is puzzling and may be due to changes in test items from 2004.  Faculty will analyze data in the Fall 2005 semester. Low scores are also due to lack of incentives for students to prepare and perform well in the test, and the time between taking the course and the test.  
	Test items from core areas are being reviewed and tests may be revised further.  Embedded measures and improved rubrics may be considered for 2005-06 cycle.  Waiving of some foundation courses may be revisited (this may explain low scores in finance).  Consistency in domain of material covered by various instructors across sections of the same course (e.g., innovation and technology) must be monitored.

	Indirect Assessment: Students’ ratings of satisfaction with courses, curriculum, and services will be at the mean of ratings among peer schools.

	Exit surveys of MBA graduates were collected in Dec 2003 and May 2004, pooled (n=80) and analyzed by EBI.
	CSU ranked higher than average for: course availability; overall satisfaction with the program; fellow students; and facilities and computing resources.  Advising quality was at average.

Rankings below average were for use of technology; ethical and social issues; breadth of curriculum; and satisfaction with electives. 
	Actions were recommended for selected areas; other items are being studied for curriculum review (e.g., ethics coverage is stronger at CSU than at other schools, but the course is introduced very early in the program; exit surveys happen at the very end). Electives are limited, but curriculum review will be undertaken.
	New information systems  course may be offered in a revised MBA curriculum (already implemented in the new Executive MBA program).  Regular MBA curriculum will be revised beginning in the fall 2005 semester.


	Goal 2: Students will be able to communicate effectively in writing and in oral presentations.

	Outcomes
	Research Methods
	Findings
	Review
	Actions

	Students must score at a “proficient” level for written reports and assignments in the business strategy capstone course.
	Scoring rubric used to rate quality of written work ranging from “exemplary” and “proficient” to “marginal” and “unacceptable.”
	Spring 2004: 80% rated “proficient;” 20% rated “exemplary.”
	MBA students display a satisfactory level of proficiency in writing business reports.  Some variance is noted among non-native speakers of English in ability to express thoughts clearly in writing.
	No significant actions taken; students scoring low on the verbal portion of the GMAT test are required to take remedial writing/speaking courses.  Emphasize high expectations

	Students must score at a “proficient” level for oral presentations made in the business strategy capstone course
	Scoring rubric used to rate quality of oral presentations ranging from “exemplary” and “proficient” to “marginal” and “unacceptable
	Spring 2004: 54% rated “proficient;” 38% rated “exemplary.”
	Strong levels of proficiency due probably to good preparation in the GAD 515 course and/or significant professional experience with oral presentations. 
	Continue to emphasize high standards in expectations described in course syllabi.


	Goal 3:  Students will be able to demonstrate critical thinking skills in business decision making.

	Outcomes
	Research Methods
	Findings
	Review
	Actions

	Direct Assessment: Students must score at a “good” or “acceptable” level in analyzing business problems and cases in the business capstone course.
	Scoring rubric used to rate critical thinking and reasoning skills,  ranging from “good” and “acceptable” to “poor.” 
	Spr 2003 and Fall 2004: More than 90% of students were “good;” or “acceptable.”  Ten percent were rated “poor.”

Fall 2004 
	Graduating BBA students demonstrate acceptable levels of critical thinking and reasoning skills for business.  Scoring rubric’s application to business is a minor concern.
	Continue to encourage students to think critically about business problems and solutions.  An improved rubric is being developed.

	Indirect Assessment: Students’ ratings of MBA program in preparing them for critical thinking will be at the average of ratings among peer schools.
	Exit surveys assessed satisfaction.  Data collected in December 2003 and May 2004 were combined and analyzed by EBI (n=85)
	CSU MBA was above average in “ability to define problems;” at average for “ability to think critically;” and slightly below average for “ability to analyze and interpret data” and “to solve problems.”
	The statistical differences among peer schools and our MBA were not deemed significant to take actions.
	None.
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