Assessment Report

Consumer-Industrial Research Program

Department of Psychology

May 2005

Introduction

The Consumer-Industrial Research Program (CIRP) is quite unique, the only one in the USA.  This is the only Masters level program combining Consumer Psychology with Industrial/Organizational (I/O) Psychology and offering this mix with a strong professional orientation.  Students predominantly have undergraduate degrees in psychology, although more than a few have had bachelor degrees in other disciplines, particularly in business.  A few, in fact, held MBA degrees prior to applying to CIRP.

The first year of the Program is composed of core conceptual and methodological courses.  The second year is devoted to the thesis and to the remaining elective and core courses.  Further, during the second year students are encouraged to take part in an internship in a business setting relevant to one’s primary interest (Consumer/marketing or I/O research).  While students can complete the Program in two academic years, most need an additional semester (or more) to complete the thesis and the 43 credits required for the Program.
The Program’s principle focus is upon training the graduate students to conduct research in business settings, research that is valid, accurate, and usable by the organization in question.  Accordingly, a premium is placed upon close contact between faculty and students in the conduct of research.  Such research activities include not only the thesis but also independent studies.  Due to the small number of faculty involved (1.50-2.0 FTE), though the necessity for close faculty-student contact makes it necessary to restrict the number of students to between 6-10 each year, despite the fact that the Program rejects considerably more applicants than it accepts.
Program Goals

While the specifics of the Program’s goals are presented subsequently via tabular format, let it be noted here that the Program’s goals are reviewed by the Program Committee each year.  Since this is a small Program and since a major focus is upon preparation of students for professional positions, it is necessary to reconsider the Program’s goals each and every year to ensure that those goals are appropriate to changing business and professional conditions.
The set of six goals currently operative have been in existence for well over a decade.  However, the specific knowledge and skills that compose a goal are updated each year.  For example, for Goal No. 3 (knowledge of the principal statistical techniques employed in the Consumer I/O realm) the list of specific statistics included is reviewed and revised each year.

The review of Goal 5 merits notice.  The objective of the Program was refined to specify that all graduates need to develop the ability to do theoretical research, not simply professional problem solving research.  Thus, the Program has set a higher standard for all students to meet.  Evaluation against this higher standard will be gauged by performance on the Masters thesis, while performance in regard to problem solving research will be discernable by activities in specific courses, particularly in PSY 596/696, PSY 512 and PSY 620.
