Information Literacy Faculty Workshop (April 13, 2010)

COM 360 Information Literacy Rubric (300 points; 1 = Unacceptable, 2 = Satisfactory, 3 = Exceptional)
	
	Information Literacy Outcomes
	Tasks
	Points
	1
	2
	3

	Products

	I 1a
	Confers with instructors and participates in class discussions, peer workgroups, and electronic discussions to identify a research topic, or other information need.
	List of project questions (week 2)
	10
	
	
	

	I 1b
	Develops a thesis statement and formulates questions based on the information need. 
	
	
	
	
	

	I 4a
	Reviews the initial information need to clarify, revise, or refine the question.
	
	
	
	
	

	Processes

	I 3a
	Determines the availability of needed information and makes decisions on broadening the information seeking process beyond local resources (e.g., interlibrary loan; using resources at other locations; obtaining images, videos, text, or sound). 
	List of resources (week 5)
	20
	
	
	

	II 3a
	Uses various search systems to retrieve information in a variety of formats.
	
	
	
	
	

	II 4b
	Identifies gaps in the information retrieved and determines if the search strategy should be revised. 
	
	
	
	
	

	II 4c
	Repeats the search using the revised strategy as necessary.
	
	
	
	
	

	Products

	II 2a
	Develops a research plan appropriate to the investigative method. 
	Research components (week 8)
	40
	
	
	

	III 1a
	Reads the text and selects main ideas.
	
	
	
	
	

	III 1b
	Restates textual concepts in his/her own words and selects data accurately. 
	
	
	
	
	

	III 1c
	Identifies verbatim material that can be then appropriately quoted.
	
	
	
	
	

	III 3a
	Recognizes interrelationships among concepts and combines them into potentially useful primary statements with supporting evidence. 
	
	
	
	
	

	III 4 a
	Determines whether information satisfies the research or other information need. 
	
	
	
	
	

	III 4 b
	Uses consciously selected criteria to determine whether the information contradicts or verifies information used from other sources. 
	
	
	
	
	

	III 4 c
	Draws conclusions based upon information gathered. 
	
	
	
	
	

	III 7a
	Determines if original information need has been satisfied or if additional information is needed.
	
	
	
	
	

	III 7b
	Reviews search strategy and incorporates additional concepts as necessary. 
	
	
	
	
	

	IV 1a
	Organizes the content in a manner that supports the purposes and format of the product or performance (e.g. outlines, drafts, storyboards). 
	First draft of campaign plan and presentation (week 11)

Final draft of campaign plan and presentation (week 15)
	80
	
	
	

	IV 1b
	Articulates knowledge and skills transferred from prior experiences to planning and creating the product or performance.
	
	
	
	
	

	IV 1c
	Integrates the new and prior information, including quotations and paraphrasings, in a manner that supports the purposes of the product or performance. 
	
	150
	
	
	

	IV 1d
	Manipulates digital text, images, and data, as needed, transferring them from their original locations and formats to a new context.
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